
Page 1 out of 1

000000000000Proposal NumberProposal Number SPINSPINProposal AcronymProposal Acronym

The Semantic People Information NetworkThe Semantic People Information Network
Proposal TitleProposal Title

3636Duration in monthsDuration in months FP7-ICT-2007-1FP7-ICT-2007-1Call identifierCall identifier

Activity code(s) most relevant to your topicActivity code(s) most relevant to your topic

ICT-2007.4.2ICT-2007.4.2 -- --

Social Media, Multimedia, Semantics, Knowledge, Metadata, Tags, Annotations, Online Communities,
Search
Social Media, Multimedia, Semantics, Knowledge, Metadata, Tags, Annotations, Online Communities,
SearchFree KeywordsFree Keywords

Abstract (max. 2000 char.)Abstract (max. 2000 char.)

SPIN’s mission is to set the framework in which people will create, share and access multimedia information in a much easier, more
intuitive and successful way that they can do now. In order to achieve it, the core research objective is to bridge the worlds of media
semantics research and social media. These two areas have already achieved success, in different scopes, but their combination will really
enable full use of machines and networks to interconnect people.
The work in SPIN will be directed towards the creation of a system that can be defined with the project name: Semantic People Information
Network, and described by the following four elements:
- Semantic: the area of social tagging will be developed against a solid theoretical background rooted in knowledge management. Process
modelling, creation and population of semantic structures, reasoning, semantic linking and semantic coding will ensure that the system acts
intelligently in order to maximize the exploitation of available data.
- People: individual citizens, groups and communities, and professional users will be at the centre of the project. SPIN will analyse their
cognitive interactions with social media, establish human-centred requirements, develop access interfaces and assess usability. Fine-
grained personalization will further help interactivity.
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